Abstract. Growth in the continuous improvement of the efficiency for modern tourism industry competition, competitive advantage, to resist external risks, improve business performance, to achieve the maximum benefit, has important significance. The non-parameter 
overall efficiency of regional tourism Chinese growth present an evolution of the first decline after rising trend between regions. The tourism growth efficiency of the standard deviation reflects the change in overall regional tourism growth efficiency gap. The results show that during 2005-2015 years, the regional tourism growth efficiency gap is increasing. In the process of technological progress, this paper analyzes the situation of tourism growth in various regions of China, The focus is on the input output frontier. Regional tourism growth China average level of technological progress, showing the overall upward trend. Chinese in tourism development process of overall technological progress, technical differences between the level of China regional tourism is growing, There is no change in the level of regional tourism industry
An Empirical Analysis of the Factors Affecting the Growth Efficiency of Regional Tourism
The Structure Model of Influencing Factors of Tourism Growth Efficiency. According to the previous research work and considering the actual situation of the development of China tourism industry, this paper mainly analyzes the financial conditions, geographic conditions, asset scale tourism, the four factors affecting the efficiency of travel to the regional tourism industry. This article selects the per capita GDP reflect the measured area of the financial situation, regional endowment and geographic conditions the individual effect of panel data model in the control area of tourism efficiency, reflects the use of the tourism industry in various regions of the fixed assets investment of tourism development around the capital input, select the number of travel agencies as a reflection of regional tourism facilities.
Based on the above considerations, the panel cointegration equation is constructed:
（5）
The( Table 3 shows that the growth rate of tourism, per capita GDP, fixed assets, the number of travel agencies, There is a long-term stable cointegration relationship between the four variables. The final results of further DOLS estimation are shown in Table 4 Table 4 gives the model (5) the DOLS estimation results. In the long term, although not all of the estimated coefficient is significant, but the per capita GDP, fixed assets, a positive impact on the overall number of travel agencies or the tourism industry to improve the efficiency. ( i  ) reflect the influence is in a different area of endowments and geographical conditions on the growth of the tourism industry efficiency. In Hebei, and Shanxi, the most obvious advantage of the strongest, the tourism growth efficiency. , Shanxi also has a relatively strong geographical advantage. The coefficient ( i 1  ) reflects the regional financial support effect on Regional Tourism efficiency the coefficients from the estimated results, the regional financial support for the regional tourism industry a greater impact on the efficiency of this empirical research. The theoretical analysis results and the front line. The regional financial support provided by the landscape, traffic and environment construction of hardware is supported Supporting the development of tourism industry is an important foundation So this paper argues that the current regional financial support is limited, in order to regional tourism development, should as much as possible, to provide funds for the development of the tourism industry, the realization of financial support of tourism development, tourism development, regional economic development feedback ". The coefficient ( i 2  ) reflects the impact of fixed assets on Tourism efficiency. The estimation results show that various regions of the country the amount of fixed assets of tourism efficiency are very significant, especially in the western region. The impact of asset size of tourist production efficiency is very significant. The coefficient (
reflects the effect of number of travel agencies on the tourism industry efficiency. Can see from the result in some areas the total number of travel agencies and tourism production efficiency showed a negative correlation between the common sense in the face of the travel agency for tourist production efficiency have a positive impact on the development of the tourism industry. It shows that There are problems with the operation of China's travel agencies, This is in the last 10 years, China's travel agencies, large-scale, low quality, loose management, the development of a direct relationship. So this paper thinks regulators of tourism industry in various regions to establish a set of effective supervision system, strengthen all aspects of the management of travel agencies, the implementation of information transparency, improve information symmetry in both sides of the supply and demand of tourism market, prevent the travel agency market appeared in the "lemon market" phenomenon.
